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“Name of Add on Course | Add on Certificate course in Corporate Communication and Public
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W&&mk Year of Coruse ‘ 2021-2022
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| Organizing Department/ ‘ Department of Commerce)
Committee |
Duration of the course | 1Month (36days)
mmbcr of students 40 Students
- Completing the course
| Brief Report

 Certificate course on Corporate Communication and Public Relations
' was undertaken by the department of Commerce for 38 days in which
\ total 40 students of B, Com were participated. The course was approved
‘ | by the Department of Lifelong Learning & FExtension, Rashtrasant
i ‘ Tukadoji Maharaj Nagpur University. All the students completed the

course and also appeared for the examination conducted at the end of
the course. They have been given grades. The certificates are also given
{o them. The course was a grand success and the students were satisfied
’ ' at the end of the course.

‘ Number of Beneficiaries: | Students: 40

| Criterion No: 1 Metric No: 1.2.1 & 1.2.2
|
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Letter of Permission from the Principal to introduce the Short Term Course

Yashoda

Accredited B++ with 2.82 CGPA for First Cycle by NAAC
|Affiliated to Rashtrasant Tukadol Mahaea) Nagpur Untversty, Nagpur)

Sneh Nagar, Wardha Road, Nagpur 440015

Tel 07522200637 Fax 0712 2290368  www yashodmpiincolege adu ) E-madl: ygo.ngp@redtimaicom
DEPARTMENT OF COMMERCE

Dr P G Fating - 9422102921 Dr K G Meshram - 9970071236

YGCC No: de/esby/ste 2021-22 Date: 20 Noy 2021

To,

The Principal,

Yashoda Girls’ Arts & Commerce College, Nagpur-440015
Subject:- Application for permission to start Short Term Course
R/Sir,

I wish to bring to your kind knowledge that as per the directions given in the IQAC meeting, | wish
to introduce a Short Term Course for 1 Month {38 Hours) entitled Certificate Course in Corporate
Communication & Public Relation for the 40 students ( B Com Final Year) in collaboration with
Department of lifelong Leaming & Extension, R T M Nagpur University, Nagpur

You are requested to give me permission to introduce the course.

Thanking You.
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‘ : \ - Head, Commerce Study Board,
A Yashoda Girls' Arts & Commerce College
~ W = \ Nagpur- 440015
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DEPARTMENT OF UF!I.ONG LEARNING AND EXTENSION
Gurunanak Bhaves, University Campus, Amtovas Rosd, Nagpar - 440 033. Phone : 2530880
E-mail ¢ doll_rennu@gmall, com

¥ To, No.DOLLE/ 296 /22
The Principal Dated :17.02. 2022
Yashoda Girls College,

Nagpur,

Subject:  Sanction for Conducting Short Term Ounline Courses under
Jeevan Shikshan Abhiyan on No Grant Dasis.

SitMadam,
With reference to your proposal for MMMMWW

unides Joevan Shikshan Abhiyan of this Department, this is to inform you that your proposal has
been accepted and your College has been granted permission to conduct the online course on the
foliowi o

Details of the Course
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3 | Cenificate Covrse in KO Metwum | 6 | 3 £ oL 0% |
Corgoessy Carsrsusication

T‘%-%‘?c% Dr. Mahendrukumar | 33 hs. | 2 [~ %= | 1%
Agricultural Marketing D, Kase

T | Cermilicate Coursa in Soft | Dr. Govind Rawielar | 33 hes. | 2 3% SO % |
Skl for Perscnality

3 mi.w Dr. Aol Rt b | 2 35 130 0%
Eaglish Language Skilla

& | Camficate Course in Basic | Dr. Pramod Pasing | 350 | 3 [0 [7iTA 0% |
Skills Regaired Sor Career

T | Certificste Cone in Basic | Dr, Suryakast Pw | 2 3 10%
Prepuention for Competitive | Kapshikar .

| Ezsmiution

mb&nmhﬂnuofﬂhmmﬁtwhﬁmmum
followed.

1. ouugnmnuumnmm-ac-wammmm
by R.TM. Nagpur University MMNMM

2 nuumumuwuum oaly.

3 Fees for the course should be charged as per the norms prescribed.

4 Expenditure on the course shiould be incurred as per noams.

s Course should be staned within & Month from th

Pleass communicate yous acceptance within
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Furushottam Khoparde Haalth & Education Society's

Yashoda Girls' Arts & Commerce College

Accredited B4+ with 2.82 CGPA for First Cycle by NAAC
4 it to Renhtranant Tukaceji Manars| Nagpur University, Negoar)

Sneh Nagar, Wardha Road, Nagpur 440015

- Ted 0702 2000607 Fan (710 2290068 weww ytngin g E-mail ygoogp@rediffmal.com
e DEPARTMENT OF COMMERCE ~-r-mvnm-
DrPGFath;-gq_a__;gqag ... Pr K G Meshram - 9970071236
YGC No; Date:

Constitution of Committee for Designing Curriculum for
Certificate Course in Corporate Communication & Public Relation

As per the decision of the Internal Quality Assuranc2 Cell of the Institution to introduce Certificate Course
in Corporate Communica® on & Public Relation for 2 manth (36 Hours) for the <tudents of Commerce
Faculty with the specilic purposs to bridge the gap ang supplement the advanced ‘earning contents, a
committee of facuity members and experts is being constituted for framing the curriculum for the said
Add-on-Course. The nam«s of the cormmittee members are as under -

1. Prin_ Dr. Dhanraj Shete Chairman  Principal, Yeshods Girle” Arts & Cormerce College, Nagpur.

2. Dr. Narendra Bagde Member Vice-2dincipal. Dr Madhukarrao Wesnik P W S Arts and
Commerca College. Magpur

3. Dr. Prashant M P atil Member Dr Haribhau Admane Arts 8 Commerce College, Saoner.

4, Dr K G Meshram Member  Professo, Yashoda Girls” Arts & Commerce College, Nagpur.

All the Committee rembss g heraby (nformed that:-

8. They should framis 1nie 4y (abus remaming commitied to curricelum enrichment standards.
b. The duration of the Acd on-Course should be kept in mind while farming the syllabus.
c ﬂnsmhnshouum'nmdlnanunntud.cﬁkbntmmmummomqmmmmﬂnmdﬂc

PRINCIPAL
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Corporate Communication & Public Relations
No. of Students Admitted

Sr | Name of the Studert DOR Contact no

1 | ANITA BACHHALAL S/HU

N

BABLI SANTOSH 5S4 as

BINDIYA INDRAJIT SHEIWAS

HIMANI ANANDRAD "MISAL

KAJAL GENDLAL 744014 3

KAVITA BACHHANS NG THAKUR

KAYYANI YESEWANTFAD MAROTKAR

KHUSHBU HARIDAS CATAM

el o N oo v & W N

KHUSHBU SAMIAY HARAD

10 | LAXMI CHAINLAL 5L 4<HE o :

11 | MANDAKINI BHUJENDRA PATHAK

12 | MANISHA UMACHARAN “AHU

e

MAYURI NAMDEC FKLIMARE

=

MRUNAL AJAY BANTE

15 | NAUSHASBA JUBER KEAN

16 | NIKITA NAMDEO | /i s

17 | NISHA DEOGULAL SHAKU

NIVEDITA ANKUSH 1A WADE ©175825036

19 | PALLAVI SHRIRAIV 141541

20 | PAYAL DILIP KAMEBLE

21 | PRACHI MANOJ NAGLIVE :

22 | PRAGATI ARUN MA/SHRA

—— ————



PRANALI KHUSHALHAD CADEKAR

~
e

PRERNA KISHOR 740 TEx £

5

PRINCY TILAKCHAN 0 99 AMHE

PRITI SURESH NAGP L RE

S IR

PRIYANKA SIDDFAATH »/MBLE

POOJA RAVINDRA 1/Paz

RANISUBELAL BILONT

ROSHNI RAMPRASA D BISEN

RUCHI SHIVKANT 71w AR

SEEMA SHYANMDATT A /15 WAKARMA

SHAILI HARISH UKEY

SHIVANI ARUN T\ AL

SHRUTI DILIP BEAIAHLLIE

& B B 8 ¥ = 8 B 8

SHWETA SURESH MANKAR

w
~

SNEHAL ISHWARDAS 1407

VAISHNAVI AMRLT 81427

VAISHNAVI MILING NASKHEDE

40 | VARSHA HIRALAL /47 Ay
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RASHTRASANT TUKDOJI MAHARAJ NAGPUR UNIVERSITY
DEPARTMENT OF LIFELONG LEARNING AND EXTENSION
INITIAL REPORT UNDER JEEVAN SHIKSHAN COURSES

1. Basic information about the Applicant College :

Name of the College

: Yashoda Girls’ Arts & Commerce College.

Complete Postal Address of the College : Sneh Nagar, Wardha Road Nagpur- 440015 ( PH. 2290637)

Affiliated to

Affiliation No.

Name of the Principal
Phone / Mobile No.

E-mail id College/ Principal

2. Details of the Course Proposed:

P PR P

5.
6.
7.

Name of the Certificate Course
Target Group (s)

Duration

Timing of the Course

{Attach a copy of Time-Table)
Medium of Instruction

No. of Students Admitted

Fees to be Charge Per Student

; RT M Nagpur University, Nagpur.

: BCUD/R/2009/1/521 Dt. 02/03/2009

: Dr. Dhanraj V Shete

: 9665553451 / 7972612235

: yRe.ngp@rediffmail. com / dhanrajshete1002@gmail.com

: Certificate Course in Corporate Communication & Public Relation
: One

: 1 Month (36 Hours)

: 10:00 AM to 11:00 AM

: English / Hindi / Marathi
: 40 Students
: Rs 50.00 Per Student

3, Syliabus for the Proposed Course : Copy enclosed
4, Detalls of the Faculty for Course :

1

Whether College has any Degree/

Diploma Course related to the proposed Course i No
Whether the Course is prepared by experts from related field : Yes

Information of Course Coordinator ( to be Appointed for the course) :

Name and Address Qualification Experience
Dr K G Meshram M Com., M Phil., Ph D. 18 Year Teaching for UG
Associate Professor, Commerce
Yashoda Girls” Arts & Commerce

College, Nagpur.




4, Information of Faculty Members: ( To be appointed for the course)

Sr. Name of the Qualification Topics Full Postal

No.  Faculty Member Address

1. | Dr Narendra Bagde M Com., M Phil, Ph D. | Stakeholder Theory; Corporate Ambazari Hill Top,
Identity; Communication Strategy NAGPUR,

2. | Dr Sudhir Narnaware | M Com., M Phil, Ph D. | Media Relations; Corporate Soclal Jay Bhim Nagar
Responsibility; NAGPUR.

3. | Dr Prashant Patil M Com., M Phil, Ph D. | Communication in times of Crisis and | Indraprasta Lay-out
Conflict; New Media, New NAGPUR.
Communication; Employee
Communication

4. | Dr K G Meshram M Com., M Phil, Ph D. | Introductions; Different perspectives | Yashoda Girls' Arts
on Corporate Communication; & Commerce
S et College, NAGPUR.

5. Datails of the Physical Faculty to be provided for the course :

i) Class Rooms available

ii) Library Details
i) Equipment’s Details

6. Particulars of Expenditure :

: Institutional Class Room No-1 & 2 / Online

: Institutional Library

: Computer Lab. / Oh P.
ivi  Any other facility / Online Platforms etc. : Study Material / G-Suit / WhatsApp

Sr. No. Particulars Amount
1 Honorarium to Teaching Staff Rs. 1000.00
2. Materials Rs. 500.00
3. Contingencies Rs. 500.00
4, Total Rs. 2000.00
7. Credit weightage of the course.
Name of the Course Number of the Hours of Number of
Teaching / Training Credits as per Table A

Certificate Course in Corporate 36 Classes (Hours) including viva | 02

Communication & Public / Examination.

Relation

DV >

&SealO!The

Mu&&nm
MN.MN

2

Signature & Seal Of The

Course Director




Purushottam Khaparde Health & Education Society’s p Acrcdiled
B++

Yashoda Girls' .«
Arts & Commerce College, Nagpur

» Recognized by Government of Maharashtra » Affiliated to RTM Nagpur University, Nagpur
SNEH NAGAR, WARDHA ROAD, NAGPUR - 440 015. (M.S.) lND'lA Sk
el 0712-2290637 m Fax No.: 0712- 1290368 m Website : www.yashodagirtscollege.edu in @ Email : ygc ngp@redifimasl com

Date
YGC No./

UNDERTAKING

Dr. Dhanraj V. Shete , Principal, Yashoda Girls’ Arts & Commerce College, Nagpur.
Undertake to state that | shall be abiding by rules & regulations of the Department
regarding the organizing of course.

Dated: 28 Mov. 202 ‘ , 7
ey, Y B N
Py A, Ly /
ils Pas) X Signature & Seal /
W\ [ pravcTPAL
N ‘/ Wiado Ofirls Arts & Commerce Colleg

Snrh Nager Nagous- 1S



Corporate Communication & Public Relations

Course Syllabus
Course Description
Instructor: Dr K G Meshram kgmeshram17@gmail com

Course timeframe: 36 academic hours (One Month)

This course provides a comprehensive introduction to corporate communications and
public relations: it is for anyone with an interest in corporate communication, or anyone
seeking to understand the growing importance of communication for corporations.
Corporations increasingly need communication to survive, as they need to entertain
relations with a variety of stakeholders to prosper. This include sectors external to the
organization -customers, governments and civil society organizations-but also
stakeholders within corporations themselves, such as employees, managers and
investors.

Corporate communication is characterized by being both a field of academic inquiry
and a practice: practitioners engage in corporate communication, whereas academics
study it. In turn, this course offers a mix of theory and practice: it discusses theories but
also aims to show their practical application.

The first weeks of the course focus on the basics of corporate communication: what is
it, and what are its historical roots? This is important, as it demonstrates how the
position of communication is increasingly considered to be managerial function —and
as such should be involved in the key decision-making processes. After these
introductory weeks, we turn to two core theories of corporate communication:
stakeholder theory and corporate identity. These form the basis for much of the more
specific and applied topics covered in the following weeks. In the last two weeks before
the midterm exam, we discuss how corporations can construct communication
campaigns -which will be useful as you will be tasked with creating your own
communication campaign during the course. After the midterm exam, we tackle
specific topics of corporate communication, such as employee communications, how
corporations interact with media and journalists, and how corporations should
communicate in times of crisis.



Learning Objectives

By the end of this course, students should have gained the following knowledge, skills
and attitudes:

Knowledge

- Students have a basic understanding of what corporate communication is, what its
role in corporations is, and the different perspectives on corporate communication
(DLO 1, 2, 3, 6);

- Students understand key theories of corporate communication and public relations
(e.g. stakeholder theory) (DLO 1);

- Students know key concepts of corporate communications and public relations

Skills

- Students can apply theories and concepts of corporate communication to real-life
corporations(DLO 2);

- Students can use theories and concepts of corporate communication and public
relations to develop a corporate communication strategies, taking account of the
corporate identity, vision and values (DLO 2, 3, 4);

- Students can present their findings verbally and in writing(DLO 5);

Attitudes

- Students have a critical attitude towards the way corporations and organizations
communicate, externally and internally, based on their understanding of theories
regarding corporate communication (DLO 2, 6)

Course schedule Course outline
36 Lesson topic, planned activities and lesson outcomes and
Academic | evaluation criterion
____Hours
1" Week Introductions
Lecture :3 Hr.

Lecture :3 Hr. | Different perspectives on Corporate Communication

Lecture :3 Hr.  Stakeholder Theory

2" Week Corporate Identity
Lecture :3 Hr. ' Communication Strategy




Lecture :3 Hr.  Communication Strategy

3" Week  Media Relations
' Lecture :3 Hr.

‘Lecture :3Hr. Corporate Social Responsibility
"Lecture :3 Hr. | Communication in times of Crisis and Conflict

4™ Week New Media, New Communication
Lecture :3 Hr.

‘Lecture :3 Hr. | Employee Communication

Lecture :3 Hr. ' Examination/ Presentation of Communication Strategies

Course Materials

The course relies heavily on the book by Joep Comelissen (reference below), which
you should buy. Make sure to buy the fourth edition, as this contains additional
chapters on CSR and social media which are required for the course,

Cornelissen, J. P. (2014). Corporate Communication (4 edition.). Los Angeles: Sage
Publications Ltd.

Any additional readings can either be found online through Web of Science or will be
distributed during the course.

Course As: ment

The students will be evaluated on the basis of their performance as follows

- Midterm examination (25%)
- Communication plan(25%)

- Presentation of Communication plan (15%) g’\/
- Final examination (35%) o \/\/V\f
- TOTAL (100%)

VMMmo(mwcm
Sneh Nagar Nagpa- 1S




-Examination / Presentatlon of
| Communicaticn Scrategies

Or K.G Meshram

f
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Photographs of the course conducted
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Corporate Communication & Public Relation
Wednesday, 2 March
Google Meet joining info
Video call link: https://meet.google com/grs-rwur-urs

Commeonm link for all Days

Timing 4:15 pm - 5:30 pm

Course Teaching 2™ March 2022 To 31" March 2022

Z March 2022

Corporate Communication

£ Public Relation

Google muzjoimg info
Q Video call link: hittps://meet

google.comjgre-rwur-urs

Commom link for all Days
Timing 4:15 pm - 5:30 pm

VO e -
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Photographs of the course conducted
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Photographs of the course conducted




Photographs of the course conducted

__ Final Examination & Result 30" & 31" March 2022
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Name of the College: - Yashoda Girls' Arts & Commerce College

Name of the Course: - Certificate Course in Corporate Communication & Public Relation
Year (Duration): - 2™ March - 31" March 2022

Course Coordinator:- Dr K G Meshram

Name of the Student

MARKS (100)

:

ANITA BACHHALAL SAHU

BABLI SANTOSH SHRIWAS

BINDIYA INDRAJIT SHRIWAS

HIMANI ANANDRAO MISAL

KAJAL GENDLAL VARMA

KAVITA BACHHANSING THAKUR

KAYYAN! YESHWANTRAQ MAROTKAR

KHUSHBU HARIDAS GAUTAM

KHUSHBU SANJAY NARAD

LAXMI CHAINLAL SULAKHE

MANDAKINI BHUJENDRA PATHAK

MANISHA UMACHARAN SAHU

MAYURI NAMDEO KUMARE

MRUNAL AJAY BANTE

NAUSHABA JUBER KHAN

NIKITA NAMDEO KUMARE

NISHA DEOGULAL SHAHU

NIVEDITA ANKUSH DHAWADE

PALLAVI SHRIRAM MISAL

PAYAL DILIP KAMBLE

PRACHI MANOJ NAGDIVE

PRAGATI ARUN MISHRA

PRANALI KHUSHALRAQ GADEKAR

PRERNA KISHOR RAMTEKE

PRINCY TILAKCHAND BRAMKE

PRITI SURESH NAGPURE

PRIYANKA SIDDHARTH KAMBLE

POOJA RAVINDRA UPRE

RAN] SUBELAL BILONE

ROSHNI RAMPRASAD BISEN

RUCHI SHIVKANT TIWAR!

SEEMA SHYAMDATTA VISHWAKARMA

SHAILI HARISH UKEY

SHIVANI ARUN TIWAR!

SHRUTI DIUP BHAIBHUJE

SHWETA SURESH MANKAR
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SNEHAL ISHWARDAS RAUT
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VAISHNAVI AMRUT BHAT

VAISHNAVI MILIND NARKHEDE
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VARSHA HIRALAL YADAV
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Purushottam Khaparde Health & Education Society's

Yashoda Girls’ Arts & Commerce College

Accredited B++ with 2.82 CGPA for First Cycle by NAAC
{Atfiliated to Rashtrasant Tukadoji Mahara] Nagpur University, Nagpur)

Sneh Nagar, Wardha Road, Nagpur 440015
Tel. 07122290637 Fax: 07122290368  www.ynshodagiriscollege edu in E-mail: uc.m@mdﬂmn:m

COMMERCE STUDY BOARD

Dr K G Meshram - 9970071236
YGCC No: dc/csb/ste 2021-22 Date:

Application Form cum Admitted Student List for B Com 5™ Semester 2021-2022

Certificate Course in
Corporate Communication & Public Relations
Course timeframe: 36 academic hours (One Month)
(Assuming 20w Jan, 2022 To 28w Feb. 2022)

Name of the Student

9

3 | BINDIYA INDRANIT SHRIWAS

5 | KAJAL GENDLAL VARMA

6 | KAVITA BACHHANSING THAKUR : 7368 | havitaDlki@gmail com
7 | KAYYANI YESHWANTRAO MAROTKAR

10 | LAXMI CHAINLAL SULAKHE L&L
11 | MANDAKINI BHUJENDRA PATHAK Mandaksh
12 | MANISHA UMACHARAN SAHU 0, i
13 | MAYURI NAMDEO KUMARE Armgc.
14 | MRUNAL AJAY BANTE

15 | NAUSHABA JUBER KHAN ko,
17 | NisHA DEOGULAL SHARY Iihuk
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Course schedule: Course outline - Time Table
2™ Mar. 2022 to 31* Mar. 2022
Timing 04:15 pm — 05:30 pm (Online Mode- G-Suit)
| 36 Lectwasidays | Lesson topic, planned activiti d lesson outcomes and evaluation ceiterion |
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YGC No./

¥ & iotys Accredited
B++

Yashoda Girls' by NAAC
Arts & Commerce College, Nagpur

» Recognized by Government of Maharashira « Affiliated 10 RTM Nagour University, Nagpur
SNEH NAGAR, WARDHA ROAD, NAGPUR - 440 015. (M.5.) INDIA

e Tel  0712-2250637 w Fax Mo 0712- 2290368 & Websre | www yashodagirscaliege eda.in @ Emad | yocngp@@redifimail com

Date

To,

The Director

Department of Lifelong Learning & Extension
Rashtasant Tukdoji Maharaj Nagpur University
Nagpur

Subject :- Submission of STC report & Certificates for signature.

Reference No.: DOLLE/296/22 Dated: 17.02.2022

Respected Sir,

As per the above referred letter we have conducted a Certificate Course in
Corporate Communication & Public Relation as one of the Short Term Certificate
Course for academic uplifiment of our college students as per the approved from
your esteemed office. The course is designed for the duration of 36 Hours and as
per the requirement of knowledge to understand the growing importance of
communication for corporations. Now we are submitting the complete report of
the said course including all the required documents along with the certificates for
your Signature. You are requested to give your signature on certificate and
oblige us.

Thanking you.




Rashtrasant Tukadoji Maharaj Nagpur University

Board of Lifelong Learning & Extension
== CERTIFICATE

Awards this certificate to Shr<Set./Ku. BINDIYA_ THDRATIT SHRIWAS . . .. ...
on satisfactory completion of the Corporate Communication & Public Relation - One Month (36 Hours)
Virtual Short Term Certificate Course under Jeevan Shikshan Abhiyan run by Department of Lifelong
Leaming and Extension RTMNU Nagpur in Collaboration with Commerce Study Board- Yashoda Girls’ Arts

& Commerce College, Nagpur From 2nd March, 2022 to 31st March, 2022,
She passed at the Examination ingrade ... B.......

Course Co-ordinator
Y Girls' Department of Lifelong
Arts & Commerce College, Nagpur Rashtrasant Tukadojl




Rashtrasant Tukadoji Mharaj Nagpur University
Board of Lifelong Learning & Extension

CERTIFICATE

Awards this certificate to She+Sest Ku. PTANISHA  UMACHARAN  Sawy
on satisfactory compietion of the Corporate Communication & Public Relation - One Month (34 Hours)
Virtual Short Term Certificate Course under Jeevan Shikshan Abhiyan run by Department of Lifelong
Leaming and Extension RTMNU Nagpur in Collaboration with Commerce Study Board- Yashoda Girls’ Arts

& Commerce College, Nagpur From 2nd March, 2022 to 31st March, 2022,
She passed at the Examination ingrade ... .A.........




Rashtrasant Tukadoji Maharaj Nagpur University
Board of Lifelong Learning & Extension

—— CERTIFICATE =

Awards this cerificate (o Shri+Smt /Ku PRERMA _ KisHoR RAMTEKE .. ... ... ... .
on salisfactory completion of the Corporate Communication & Public Relation - One Monin (36 Hours)
Virtual Short Term Cerfificate Course under Jeevan Shikshan Abhiyan run by Department of Lifelong
Leaming and Extension RTMNU Nagpur in Collaboration with Commerce Study Board- Yashoda Girls' Arts
& Commerce College, Nagpur From 2nd March, 2022 to 31st March, 2022.

She passed at the Examination in grade ... A........

Ay

Comucmm Pﬂncl%d“
Am&CmuColooo Nagpur Arts & Commerce College, Nagpur




Rashtrasant Tukadoji Maharaj Nagpur University
Board of Lifelong Learning & Extension

== CERTIFICATE =

on satisfactory completion of the Corporate Communication & Public Relation - One Month (36 Hours)
Virtual Short Term Certificate Course under Jeevan Shikshan Abhiyan run by Department of Lifelong
Learning and Extension RTMNU Nagpur in Collaboration with Commerce Study Board- Yashoda Girls' Arts
& Commerce College, Nagpur From 2nd March, 2022 to 31st March, 2022.
She passed at the Examinationingrade ... .A. ...,

x vl
Dr. K. G. Meshram . Dhanraj Shete Dr. Nishikant Raut

Course Co-ordinator Principal Director

Arts & Commerce College, Nagpur Ans & Commerce College, Nagpur Rashtrasant Tukadoji




